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Pitch/Problem:
The Customer Struggle
People struggle with keeping their device charged throughout the day.

The Problem
We have become 
reliant on our 
devices that not 
having them creates 
a struggle for us.

The Solution
The solution is right above us, the sun.

HelioTech provides portable eco-friendly 
products that use solar energy to charge devices. 

There is no need for outlets, our products are 
easy to use, convenient, and innovative.
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Introducing... Heliotech
Our company 

was established 
in October 2018 
and is located 
in Santa Ana, 

California.

Our Mission 
is to provide 

renewable solar 
charging products 

for active, eco-
concious lifestyles.



Target Market:
Demographics:
- Teens to young adults
- Middle to Upper class
- People living in sunny regions
- Emerging markets
- Cell phone owners

Psychographics:
- Reliant on personal devices
- Early Adopters of Technology
- Environmentally Conscious
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Marketing Mix:
Products:
- 2 connections 
powerbank
- Heliohike
- Solpack
- Sol sound
- iPhone 6/6s
- iPhone 7/8
- iPhone 8+
- Samsung s9

pag e  3

2 connection powerbank

iPhone 8+

iPhone 6/6siPhone 7/8

Samsung s9

Sol sound

SolpackHeliohike



Marketing Mix:
Pricing:
Our pricing strategy is 
cost base pricing. Here 
half is the company 
profit and the other half 
is cost of goods through 
the manufacturing 
process.
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Product Cost Price Value Customers

Cost of Goods 
Manufacturing

50%
Gross Profit 

Margin

50%+

$150
Total cost of 

Heliohike 

+ =
$75

Cost of 
Manufacturing

$75
Gross profit 

margin



MArketing Mix:
Placement:
Distribution of our 
products will be done 
in Trade shows and 
through our online 
website
www.heliotech.us
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Marketing Mix:
Promotion:
- Company banner
- Company website
- Business cards
- Sales material
- Flyers
- Social Media
       - Twitter
       - Instagram
       - Linkedin

Specializing in: Solar Panel Backpacks, 
Phone Cases & Power Banks  

Visit us at: www.heliotech.us

Charge Up When The Sun’s Up 
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H E L I O
T C HE

@ Booth 15

Sun Fun Bundle 
$100

It’s always a sunny day in San Diego! 
Enjoy your day and take advantage of 
the sunshine with full battery on your 

phone, shades, and a mini speaker.

   
   

    
    

    

 Charge up when the sun’s up

   
   

    
    

    

iPhone 7+,8+ - $80

San Diego Special

    
    

    
     

 

Helio Shades
First 20
FREE

    
    

     
     

Mini Speaker - $40Product Number: SDS-02

HELIO TECH

Charge up when the suns up
@ BOOTH 15

Original Price:  $ 200

HELIO BUNDLE :  $165

San Diego trade show special

Price: $70

Price: $60

Helio Bank  2-Flashlight

Helio SmartCase iPhone 7/8

Helio Pack

STore ENergy For Later Use, 
PRotect/Charge Your PHone 
and Charge YOur devices on 

the go. 

Product Number: SDS-01

Price: $70

HELIO BUNDLE :    
$165
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Data learned:

40.1%

12.2%

33.3%

6.2%
8.2%

1
2
3
4
5

How many chargeable 
personal devices do you own 

and use on a daily basses?
Helps us improve our products to 
be more of a convenience to our 

customers. We can update our products 
to be able to charge more devices to 

meet the needs of our customers.

External 
power 
Solar 
Power
Kinetic 
Charging
Carrying 
extra 

31.3%

8.8%

23.8%

36.1%

Sometimes it is hard to find an 
outlet to charge your device, 

what solution below would 
work for you?

This helps us infer what our main 
source of competition is and allows 

us to develop in a way that overcomes 
our competition. 

At Home

At School

At Work

Out and 
About

53.1% 42.9%

1.4%
2.7%

Where do you tend to use your 
rechargeable devices?

This allows us to focus more on our 
outdoor products and improve them 

for our outdoor clientele.

In October 2018 we sent out a customer survey to over 200 people. In this survey we asked about 
what people would like to see in our products and where they go with their devices. Below is 
some data that we received in this survey. With this data we began to make changes in our com-
pany product line and it helped us evolve as a company.
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