
How to Put Together an Effective Sales Brochure

These days, it’s common for a business to forego a sales brochure. After all, 
if people want to find you, they can look online, right? But there are still 
audiences and purposes for which a printed sales brochure can bring in 
lots of leads and looks nice in a booth at a trade show. If you are providing 
a service, a professional brochure that lets potential customers know what 
you can do for them is valuable. And a brochure for your products can 
spell out the benefits in a concise way that gives readers a desire to see for 
themselves.

Too many brochures, though, lack the visual impact or marketing message 
that will lead people to look twice. If you’re going to take the time to create 
a brochure, consider our advice:

1. Use large, colorful photos of your product, service or business. One of 
the biggest mistakes we see is the use of lots of tiny images – or no images 
at all. Of course, we’re biased about the importance of professional photos 
in your marketing, but we do observe that people are more likely to pick up 
a brochure if it has nice images.

2. Images should be relevant to the message. Don’t just put in a photo of your office unless it’s to encourage potential 
customers to come by. We won’t suggest that you never use stock photos, but used incorrectly they look fake and don’t 
give the right impression.

3. Leave the clip art out. Rarely does clip art add anything to a brochure. Images of your product or service do much, much 
more to communicate to your customer than a random illustration.

4. Create a compelling cover. The cover should ask a question, list a benefit, or have a headline and image that otherwise 
draws the reader’s attention. A company logo should be small, if it’s on the cover at all.

5. Use the inside panels as a full spread. The reader will look at the inside of the brochure as a whole, so design it as a 
whole. Photos and headlines can go across the fold.

6. Think about what you want to say, and do it in as few words as possible. Copy in brochures is tricky. Too little, and you 
don’t convey your message. Too much, and no one will read it. Find the right balance with strong headlines and subheads, 
bulleted lists, pull quotes and other smart use of eye-catching text.

7. Keep your message warm and emotional, and focused on providing a solution for your reader. You just need to pull in a 
potential customer, and interest him or her enough to check your website or call you. You don’t need to educate about all 
the ins and outs of property rental or river cruises or whatever you’re selling. Just set a tone and tell the reader how you 
can solve a tricky problem for him or her. List the benefits of your solution. Then let the resources you’ve given for more 
information work.

8.Include some useful information. Don’t just include sales copy. If you’re a plumber, how about “10 ways to know if you 
have a plumbing emergency”? Or a nonprofit might have “Five ways to make a big difference for kids” (or pets, or the 
elderly, or whatever group you serve). What would make you want to keep a brochure around? What could you share that 
would be helpful information for your target customer?

9. Always include correct, readable contact info and a call to action. We’ve seen lovely brochures that left off the company’s 
phone number, included it in tiny type on the back or even listed it wrong. And be sure to have a goal in mind for what you 
want readers to do. If you’d like them to visit your website, direct them there. If you’d like them to call, offer a special for 
first-time customers who call you.


